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IMLS: Who We Are

IMLS is an independent federal grant-making agency and the
primary source of federal support for the nation’s libraries and museums.

Mission

To advance, support, and empower America’s museums, libraries, and
related organizations through grantmaking, research,

and policy development.

Vision

IMLS envisions a nation where individuals and communities have access to
museums and libraries to learn from and be inspired by the trusted

information, ideas, and stories they contain about our diverse natural and
cultural heritage.
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Who are we?

IMLS is an independent federal grant-making agency and the primary source of federal support for the nation's libraries and museums. We advance, support, and empower America's museums, libraries, and related organizations through grantmaking, research, and policy development. IMLS envisions a nation where individuals and communities have access to museums and libraries to learn from and be inspired by the trusted information, ideas, and stories they contain about our diverse natural and cultural heritage. 


IMLS: What We Do

We make grants,
convene groups, conduct
research, and publish in
order to build the
capacity of museums
and libraries to serve the
public.

Photo Courtesy-of BurkeMuseum of Natural History and Culture
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What do we do?

We make grants, convene groups, conduct research, and publish in order to build the capacity of museums and libraries to serve the public.

Much like your own institution’s strategic plan, IMLS identifies goals that help us achieve our vision and accomplish our mission. There are three programmatic goals that drive our grantmaking, to Champion Lifelong Learning, Strengthen Community Engagement, and Advance Collections Stewardship and Access, and you will see these goals reflected in each of our grant programs goals. 


Eligibility
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Let’s begin with funding eligibility requirements for IMLS grants. 


Funding Eligibility Requirements

All IMLS grant applicants must be either:

* a unit of State, local, or tribal government or
* a private nonprofit organization
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All IMLS applicants must be either:

a unit of State, local, or tribal government or 
a private nonprofit organization that has tax-exempt status under the Internal Revenue Code 


Funding Eligibility Requirements: Museums

 Aguariums * Natural history/
e Arboretums anthropology museums

* Natur nter
* Art museums ature centers

- Botanical gardens * Planetariums
. Children’s/youth museums * Science/technology

centers
e General museums .

Specialized museums
* Historic houses/sites . Zoological parks
* History museums
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Several of our grant programs specify “museum” as an eligible type of organization. To answer the question, “What types of institutions are included in the term ‘museum,’” we share this list. However, the list is NOT exhaustive. Even if your organization’s name does not include the word “museum,” you may still be eligible if you meet the requirements as set out in the Notice of Funding Opportunity.​

Please take note that museums, as defined here, may stand alone as independent organizations or they may be administered by a governing body, such as a college, university, tribe, or a state or local government.





Funding Eligibility Requirements: Museums cont.

To be eligible for funding as a “museum,” you must:

* use a professional staff;

* be organized on a permanent basis for essentially educational
or aesthetic purposes;

* own or use tangible objects;
» care for these objects;

* exhibit these objects to the general public on a regular basis, at
least 120 days a year and

* conduct these activities in facilities that it owns or operates.
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To explore that point just a bit further, in addition to meeting governance and geographic requirements, to be eligible for funding as a “museum,” an organization must also:​
​
use a professional staff – An institution uses a professional staff if it employs at least one staff member, or the full-time equivalent, paid or unpaid, primarily engaged in the acquisition, care, or exhibition to the public of objects owned or used by the institution. 
be organized on a permanent basis for essentially educational or aesthetic purposes; ​
own or use tangible objects, either animate or inanimate; ​
care for these objects; 
exhibit these objects to the general public on a regular basis, at least 120 days a year; and 
conduct these activities in facilities that it owns or operates.​

Please note that museums as defined here may stand alone as independent organizations, may be non-profit organizations responsible for the operation of a museum that is applying on behalf of the museum,  or they may be administered by a governing body, such as a college, university, tribe, or a state or local government.  

For the FY2023 deadline, due to closures resulting from COVID-19, applicants have three ways in which to meet the 120 days open eligibility requirement.  First, you can measure the 120 days in the time period immediately before submitting your application, second, you can measure the 120 days in the previous calendar year or, third, you can measure 120 days in a year that ends the day of your shutdown.​
​
For more details on each of these points, please look at the Eligibility Information in any given grant program’s Notice of Funding Opportunity.



Who else may be eligible?

Other eligible organizations for some programs
may include:

* colleges and universities
e organizations that serve museums
 federally recognized Native American tribes

* organizations that serve Native Hawaiians
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Depending on the grant program, other organizations that may be eligible for funding include: 

colleges and universities
organizations that serve museums
federally recognized Native American tribes***
organizations that serve Native Hawaiians***

Be sure to check the specific Notice of Funding Opportunity for details on eligibility requirements which vary among grant programs.



Ineligible Organizations

You are noteligible to apply if you are:
Federally funded institution
For-profit organization

Foreign country or organization

©O 000

Individuals



Presenter
Presentation Notes
There are some organizations that cannot apply for IMLS grants.​
​
These include federally funded institutions, for-profit organizations, and foreign countries or organizations. It also includes individuals. ​
​
While these entities cannot apply for an IMLS grant, there is no rule against their participating as partners or providing services to a grant-funded project. 



OMS Funding
Opportunities

Grant Programs
* Museums for America
* Museums Empowered

* |nspire! Grants for Small
Museums

* National Leadership Grants for
Museums
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Let’s turn to the four main grant programs that the Office of Museum Services currently offers: 

Museums for America
Museums Empowered 
Inspire! Grants for Small Museums 
National Leadership Grants for Museums






OMS Grant Programs

* Applications due November 15, 2023

* Grant program specific webinars available at:
https://www.imls.gov/webinars

* Contact program staff with questions
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My goal today is to get you on your way in choosing the right program for your needs.

Here are a few things to keep in mind as we go through the grant programs: 

The application due date for all grant programs is November 15, 2023.

Pre-recorded webinars for each grant program are posted on the IMLS website. Please visit https://www.imls.gov/webinars in September to view the program you are interested in. 

Once you have listened to the program webinar, should you have additional questions, feel free to contact one of the Senior Program Officers assigned to the program of interest. 

 



https://www.imls.gov/webinars

Museums for America (MFA)

Photo courtesy of Denver Botanic Gardens

Grants support museums of all sizes and
disciplines in strategic, project-based
efforts to serve the public.

Project Categories:

* Lifelong Learning
 Community Engagement

* Collections Stewardship and Access

Eligibility: Museums
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​Museums for America, or MFA, is our largest grant program, receiving the largest number of applications each year and the one through which we make the largest number of awards. The MFA program supports museums of all sizes and disciplines in strategic, project-based efforts to serve the public.

MFA has three program goals with corresponding objectives. As an applicant, you must align your project with a stated goal or project category. Your options are Lifelong Learning, Community Engagement, or Collections Stewardship and Access. Program goal and objective choices should be clearly identified in your Narrative. 

A project in Lifelong Learning might include but is not limited to design and fabrication of an exhibit, program development for all types of audiences, creating interpretive plans, media, training for teachers, partnerships with schools or out-of-school audiences, professional development opportunities for museum staff, or program evaluation.

A Community Engagement project is likely to include activities that contribute directly to your institution’s functioning as an essential partner in addressing community needs. Simply saying you plan to be welcoming to your community or you plan to serve your community is not likely to be enough. Reviewers should be able to see clearly that you have involved members of your community in planning your project and that you’ll continue to involve them in its implementation and evaluation. 

Collections projects may consist of cataloging, taking digital photographs, and updating database records, while another might combine digitization activities with rehousing. We invite applications for projects that involve preparing to mitigate the impact of natural and man-made disasters on collections and collections information. This might be planning and training in emergency preparedness; developing networks for response; executing strategies for recovery; and/or developing resilience in preparation for the next time.

Museums are eligible to apply to the MFA grant program. 




MFA continued

Duration: 1 - 3 years
Funding: $5,000 - $250,000
Cost Share: 1:1

Project Start Date: AR
September 1, 2024* Gourteayot G o:ica Socicry

T

—
STORIES of MUSLIM cHicago

Visit: https://www.imls.gov/grants/available/museums-america
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MFA grant requests may range from $5,000 to $250,000 for projects scheduled to last from 1 to 3 years; all projects must begin on September 1, 2024.​

MFA requires a 1:1 cost share. This means that for every dollar you request from IMLS, you must plan to provide an additional dollar in cash from a non-federal source, staff or volunteer time, or third-party in-kind contributions. 


https://www.imls.gov/grants/available/museums-america

MFA Award - Lifelong Learning

Children's Discovery Museum
IMLS Award: $249,997

The Children’s Discovery Museum will expand its early childhood outreach program, Growing STEAM Potential through the
Power of Play, to four new locations. In partnership with the Bloomington and Normal Libraries and the lllinois State
University’s Psychology Department, the museum will develop and implement high-impact, multi-interaction programs
designed to engage students along with their families and teachers, including activities such as in-classroom lessons, field
trips, family fun events at partner sites, and private family nights at the museum. The expanded Growing STEAM program will
enhance and support formal school curricula with informal learning experiences; increase opportunities for positive STEAM
experiences for at-risk youth; provide families with resources to reinforce their role as their child’s first teacher; and provide
teachers with professional development resources to empower them to continue teaching hands-on learning in four new
locations.

Visit: https://www.imls.gov/sites/default/files/project-proposals/MA-251711-OMS-22 Sample_Application.pdf
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The Children’s Discovery Museum will expand its early childhood outreach program, Growing STEAM Potential through the Power of Play, to four new locations. In partnership with the Bloomington and Normal Libraries and the Illinois State University’s Psychology Department, the museum will develop and implement high-impact, multi-interaction programs designed to engage students along with their families and teachers, including activities such as in-classroom lessons, field trips, family fun events at partner sites, and private family nights at the museum.

https://www.imls.gov/sites/default/files/project-proposals/MA-251711-OMS-22_Sample_Application.pdf

Museums Empowered (ME)

Grants support projects that use the transformative
power of professional development and training to
generate systemic change within museums of all
types and sizes.

Project Categories:

* Digital Technology

e Diversity and Inclusion
* Evaluation

Photo courtesy of the Science Museum of

Minncaol * Organizational Management

Eligibility: Museums
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Museums Empowered, or ME, is a special initiative of Museums for America. It is designed to support projects that use the transformative power of professional development and training to generate systemic change within museums of all types and sizes. 
 ​
Potential projects should address one of four project categories: ​
​
Digital Technology: to provide museum staff with the skills to integrate digital technology into museum operations.​ Projects may include activities that support staff learning and integration of digital communication platforms and social media tools to enhance audience engagement and community outreach; or activities that support staff learning and integration of digital tools and services that enhance access to museum collections.  The emphasis here is on staff learning and integration of these new tools, not just on the acquisition of the new tools. 
Diversity and Inclusion: to support museum staff in providing inclusive services to people of diverse geographic, cultural, and socioeconomic backgrounds and to individuals with disabilities.​ Projects may be to create training and learning opportunities that increase cultural competency of museum staff and enhance relevancy of museum programs; or activities that develop and implement inclusive fellowship, internship, and mentoring programs to increase support for emerging professionals from diverse communities entering the museum field.
Evaluation: to strengthen the ability of museum staff to use evaluation as a tool to shape museum programs and improve outcomes.​ Project activities my increase staff knowledge of program evaluation methods and the usefulness of evaluation reports, tools, data and metrics; or activities that provide museum staff with the tools and strategies to adapt evaluation methods to address a specific audience or institutional need.
Organizational Management: to strengthen and support museum staff as the essential part of a resilient organizational culture.​ These projects may involve activities that help you to develop and implement comprehensive organizational learning opportunities that address one or more emerging priorities facing a museum; or activities that help you develop and implement programs that address the specific learning and growth opportunities identified by staff needs assessments.


The ME grant program is open to museums. 


ME continued

Duration: 1 - 3 years
Funding: $5,000 - $250,000 § &
Cost Share: 1:1 |

Start Date: September 1,
2024 *

Visit: https://www.imls.gov/grants/available/museums-empowered-professional-
development-opportunities-museum-staff
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ME grant requests may range from $5,000 to $250,000 for projects scheduled to last from 1 to 3 years. All projects must begin on September 1, 2024. ​
​
ME requires a 1:1 cost share. This means that for every dollar you request from IMLS, you must plan to provide an additional dollar in cash from a non-federal source, staff or volunteer time, or third-party in-kind contributions.​


https://www.imls.gov/grants/available/museums-empowered-professional-development-opportunities-museum-staff
https://www.imls.gov/grants/available/museums-empowered-professional-development-opportunities-museum-staff

ME Award

Children's Museum of
Indianapolis

IMLS Award: $197,632

The Children’s Museum of Indianapolis will streamline its professional
development programming for staff to ensure that they have
individualized learning tracks that respond to their needs as well as
those of the organization. Project activities include the launch of an
institutional learning management system and learning library as wellas £ L
the development of new training modules. External trainers will develop, ) e
and present sessions related to diversity, equity, accessibility, and =
inclusion; security and OSHA compliance; childhood development; and
management. The trainings will be designed to help the museum’s 350
staff members be better equipped to create a more inclusive and
welcoming learning environment for all visitors as well as fellow staff and
volunteers.

Photo courtesy of the Children's Museum of Indianapolis
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The Children’s Museum of Indianapolis will streamline its professional development programming for staff to ensure that they have individualized learning tracks that respond to their needs as well as those of the organization. Project activities include the launch of an institutional learning management system and learning library as well as the development of new training modules. External trainers will develop, and present sessions related to diversity, equity, accessibility, and inclusion; security and OSHA compliance; childhood development; and management. The trainings will be designed to help the museum’s 350 staff members be better equipped to create a more inclusive and welcoming learning environment for all visitors as well as fellow staff and volunteers. 



Inspire! Grants for Small Museums

A

Photo courtesy of the Art Center of the
Bluegrass

Grants support small museums of all
disciplines in project-based efforts to serve
the public.

Project Categories:

* Lifelong Learning
* Institutional Capacity
* Collections Stewardship and Access

Eligibility: Small Museums
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​Inspire! Grants for Small Museums, another special initiative of the Museums for America program, is designed specifically to help small museums of all disciplines in project-based efforts to serve the public. As an applicant, you must align your project with one of three project categories: Lifelong Learning, Institutional Capacity, or Collections Stewardship and Access. ​

A project in Lifelong Learning might include, but is not limited to, all or part of an exhibit, program development for all types of audiences, creating interpretive plans, media, training for teachers, partnerships with schools or out-of-school audiences, or program evaluation.

A project in Institutional Capacity might include, but is not limited to, institutional planning and policy development; the recruitment, training, and development of museum staff and volunteers; the enhancement of technology, such as your website; and evaluation, audience development, and community outreach.

We support conservation projects of all kinds—general, detailed, and environmental surveys as well as treatments and environmental improvements. And you are welcome to incorporate aspects of training and/or collections management into these projects if doing so makes sense for your situation.

​
Small Museums are eligible to apply to the Inspire! Grants for Small Museums program.  


​



Inspire! Grants for Small Museums cont.

s e /«L*‘ e e

TUSESESeSs  What is small? Applicants make
h the case

Duration: 1 - 2 years
Funding: $5,000 - $50,000

Cost Share: None

Photo courtesy of the Wright Museum of-Art, Beloit

College Start Date: September 1, 2024 *

Visit: https://www.imls.gov/grants/available/inspire-grants-small-museums
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A note on what is a “small” museum. 

There are a wide variety of museum disciplines and geographic locations where museums are located across the country and determining an institution’s size may rest on a number of factors. As a result, IMLS invites applicants to consider whether their organization is a good fit for this special initiative, and to make a case clearly within the application’s Organizational Profile document for why they think they are a small museum. Reviewers will use the information provided in the Organizational Profile to determine if the applicant made a clear case for being a small museum. Applicants should think about a range of attributes that describe their organization such as:

number of staff members and volunteers
estimate of total person-hours worked per week;
operating budget and sources of revenue;
number and types of objects in the collection;
size of facility and property;
types and numbers of audiences served; and
size relative to other organizations of the same discipline, or within the same geographic region.

Inspire! grant requests may range from $5,000 to $50,000 for projects scheduled to last from 1 to 2 years, and no cost share is required. Projects must begin on September 1, 2023.​

​


https://www.imls.gov/grants/available/inspire-grants-small-museums

Inspire! Award

Children's Museum of New
Hampshire

IMLS Award: $47,182

To conduct the Advancing Play-
Learning in New Hampshire project -
a series of educational initiatives
designed to help kindergarten

teachers, parents, and caregivers s R
implement play-based learning =l !
aCtIVItIeS in Children's early Photo cou;{esy ofthte Childr::'s Museum of Nevx; };I;ampshire,ﬁ

ed ucatlon Copyright Taraphotegraphy.com.
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The Children’s Museum of New Hampshire received an Inspire! Grant to conduct the Advancing Play-Learning in New Hampshire project - a series of educational initiatives designed to help kindergarten teachers, parents, and caregivers implement play-based learning activities in children's early education. 



National Leadership Grants for Museums (NLG-M)

Grants support projects that address critical needs of
the museum field and that have the potential to
advance practice in the profession to strengthen
museum services for the American public.

Eligibility:
e Museums
* Organizations that engage in activities designed to

advance the well-being of museums and the

. e
museum profession

Photo couesy of The‘Broad. Photography
* Institutions of higher education by Pablo Simehtal
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​National Leadership Grants for Museums support projects that address critical needs of the museum field and have the potential to advance practice in the profession to strengthen museum services for the American public. We invest in leaders–institutions and partnerships–that understand the challenges and opportunities facing the field and devise plans to move the field forward by producing and making available new tools, resources, research findings, and models. 
  
The National Leadership Grants for Museums program is open to museums; organizations or associations that engage in activities designed to advance the well-being of museums and the museum profession; and to institutions of higher education.


NLG-M continued

Project Type Research Non-research
Duration 1 - 3years 1 - 3years
Funding Level $50,000-$750,000 $50,000-$750,000
Cost Share None 1:1

Project Start Date: September 1, 2024 *

Visit: https://www.imls.gov/grants/available/national-leadership-grants-museums
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NLG has two project types and each project type has its own grant period duration, funding request range, and cost share requirement.


Research projects pose questions of importance to the field and use accepted research methodologies to collect, analyze, and share the data that answers those questions.​ Research grant requests may range from $50,000 to $750,000 for projects scheduled to last 1 to 3 years, with no cost share is required. 

Non-research projects support larger-scale efforts that result in tools and resources for the field.​ Non-research grant requests may range from $50,000 to $750,000 for projects scheduled to last 1 to 3 years and requires a 1:1 cost share. 



https://www.imls.gov/grants/available/national-leadership-grants-museums

NLG-M Award - Research

Children's Museum of Pittsburgh
IMLS Award: $499,959

Children’s Museum of Pittsburgh (CMP) will use a participatory design research approach to identify and reinvent educational
practices that hinder a sense of belonging among minoritized visitors and staff. The project will begin with an equity audit of
current and historic institutional practices at both CMP and the Madison Children’s Museum. Working groups at each site will
engage with other partners, using the findings to develop a preliminary framework of learning practices focused on belonging.
They then will conduct experiments designed to operationalize the learning practices and use workshops where researchers,
educators, and young people swap roles and work together to study, revise, and lead educational activities that enact the
learning practices. The project team will disseminate a toolkit of research activities that other sites can use to create
collaboratively defined learning practices that help more learners to thrive.

Visit: https://www.imls.gov/sites/default/files/project-proposals/MG-251989-O0MS-22 Sample_Application.pdf
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Children’s Museum of Pittsburgh (CMP) will use a participatory design research approach to identify and reinvent educational practices that hinder a sense of belonging among minoritized visitors and staff. The project will begin with an equity audit of current and historic institutional practices at both CMP and the Madison Children’s Museum. Working groups at each site will engage with other partners, using the findings to develop a preliminary framework of learning practices focused on belonging. They then will conduct experiments designed to operationalize the learning practices and use workshops where researchers, educators, and young people swap roles and work together to study, revise, and lead educational activities that enact the learning practices. The project team will disseminate a toolkit of research activities that other sites can use to create collaboratively defined learning practices that help more learners to thrive


https://www.imls.gov/sites/default/files/project-proposals/MG-251989-OMS-22_Sample_Application
https://www.imls.gov/sites/default/files/project-proposals/MG-251989-OMS-22_Sample_Application.pdf

How many IMLS applications?

* No limit on number of applications
 Must be unique projects

e Consider your institutions ability to manage
multiple awards
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We are often asked how many IMLS applications an institution can submit in a year. 

Eligible applicants may submit multiple applications for support of separate and distinct project and submitting applications in one grant program does not preclude organizations from applying for support of separate and distinct projects through other IMLS grant programs for which they may be eligible. There are no limits on the number of applications your museum may submit under the FY2023 announcements. 

However, all applications must be for unique projects, meaning you can’t apply for two programs with the same project. 

Also, as you consider the option to submit more than one application, we urge you to think about the capacity of your organization to manage multiple federal awards at once.



Nov 15, 2023

Applications due ‘
by 11:59 pm Feb - June ‘24

Eastern Time Review period

Dec ‘23 - Jan ‘24

IMLS staff review

completeness and
eligibility

Sept 1, 2024
MFA, ME,
Inspire, NLG
Projects start

August ‘24
MFA, ME,
Inspire, NLG
Awards
announced




Special Initiatives

Museums for All
Museums for Digital Learning
National Medals




Museums for All

A national access program that
encourages museums in communities
across the United States to actively
reach out to low-income visitors.

Participating museums provide reduced

admiSSion ranging from free tO $3 per Photo éourtesy/:.of E‘CHO, Leah); Centerfor-Lake-
person for visitors presenting their Champlain
SNAP EBT card. .0,

e O
Administered by: Association of 000°
Children’s Museums ® MUSEUMS for ALL

°
[ N ]
an initiative of the

Visit: www.museu ms4a| I .org Institute of Museum and Library Services
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Museums for All is a national access program that encourages museums in communities across the United States to actively reach out to low-income visitors.

Participating museums provide reduced admission ranging from free to $3 per person for visitors presenting their SNAP EBT (Supplemental Nutrition Assistance Program Electronic Benefit Transfer) card.

The initiative is administered by the Association of Children’s Museums. 

Making access easier for every member of our communities is a goal we all share. We encourage all museums to go to the website and consider participating in this program.

You can learn more on the Museums for All website, or you can reach out to info@museums4all.org for more information. 


http://www.museums4all.org/

Museums for Digital Learning

Provides K-12 audiences access to authentic museum lLJI Museums s Digital Learning
content-based resources through activities within

Resource Kits. Provides museums of all sizes and RESOURCEKIT
disciplines with templates to make it easy to contribute _ _ EE

content for Resource Kits.

o X & l_
TR
e il

£ ! bl 4

Criteria:

* Enthusiastic education and collections staff
* Digitized objects

* Digital educational material

To Join:
 Email: InNfo@MuseumsForDigitalLearning.org All About Fossils
e Attend an info session to connect with the MDL team

Visit: www.MuseumsForDigitalLearning.org GRAREEA7 <



Presenter
Presentation Notes
Museums for Digital Learning provides K-12 audiences with access to authentic museum content-based resources for use inside and outside the classroom. The core goals include offering a “one-stop shop” platform for K-12 educators and providing templates that make it easy for museums of all sizes, disciplines, and geographic locations to participate. Resource Kits are digitized objects arranged into activities and organized by theme. Searchable by grade, subject, media, and museum, these resource kits are carefully curated by museum professionals using the objects in their collections so students can engage with primary sources. There are templates that museums use to create the resource kit activities. 

We are excited for new museums to join and contribute additional content in the form of Resource Kits.

Criteria to become an MDL participant includes:
An ability to commit educational and collections staff resources to this project.
Existing online digitized collections, preferably with metadata.
Existing digital educational materials, or the potential to create materials.
An institutional priority to expand or diversify your audience.

To Join: 
Email: info@MuseumsForDigitialLearning.org 
Attend an info session to ask questions and connect with the MDL team 

Visit www.MuseumsForDigitalLearning.org to learn more. 

The MDL website has been funded by IMLS and is presented in collaboration with History Colorado, Newfields Lab of the Indianapolis Museum of Art at Newfields, and the Field Museum.


http://www.museumsfordigitallearning.org/

National Medal for Museum and
Library Service

The National Medal honors outstanding A T

institutions that make significant and
exceptional contributions to their communities.
Selected institutions demonstrate extraordinary
and innovative approaches to public service
and exceed the expected levels of community
outreach.

~

Nominations due: November 1, 2023* RN ¢ (- arte de Poncdl®

Visit: https://www.imls.gov/our-work/national-
medal-museum-and-library-service
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If you think your museum is making significant and exceptional contributions to your community, consider nominating your museum for a National Medal.  The date for nominations is November 1, 2023.

https://www.imls.gov/our-work/national-medal-museum-and-library-service
https://www.imls.gov/our-work/national-medal-museum-and-library-service

Website: www.imls.gov

Primary Source: Free monthly e-mail update
IMLS Blog: http://blog.imls.gov/

Facebook: https://www.facebook.com/USIMLS
Twitter: @US IMLS
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Connect with us through our website, our monthly e-mail update, or through social media. We love hearing from you!

http://www.imls.gov/
http://blog.imls.gov/
https://www.facebook.com/USIMLS

NEH grants for children’s museums

Peter Fristedt

Senior Program Officer
Division of Public Programs

NATIONAL
ENDOWMENT
FOR THE
HUMANITIES




About NEH

» Independent federal agency

* * Founded in 1965 along with National
Endowment for the Arts by an Act of
- Congress

» Awarded over $136 million in grants in
Y fiscal year 2022

Shelly C. Lowe (Navajo) is Chair

* Mission: The National Endowment for the
Humanities serves and strengthens our
nation by supporting high-quality projects
and programs in the humanities and by
making the humanities available to all
Americans.

©\ NATIONAL
") ENDOWMENT
o FOR THE
3 »“: HUMANITIES




What are the humanities?

History, literary criticism,
philosophy, linguistics, art
history, ethics, archeology,
cultural studies, religious studies,
anthropology, jurisprudence, and
civics

Or, the study of our human world — its
histories, cultures, values, and ideas

NATIONAL
ENDOWMENT
o FOR THE

+ €/ HUMANITIES
i<




Agency-wide Initiative: American Tapestry

jh AMERICAN |
- lapesury

New NEH initiative emphasizing the role of the humanities in tackling contemporary social
challenges: strengthening our democracy, advancing equity for all, and addressing our changing
climate

NATIONAL

") ENDOWMENT
FOR THE

HUMANITIES




NEH grant areas

Strengthen teaching and learning

Facilitate research and original scholarship
Provide opportunities for lifelong learning
Preserve and provide access to cultural resources

Aid infrastructure and capacity building at humanities
institutions

Nurture new digital approaches to humanities
methodologies

Support state humanities councils

",«1_ NATIONAL
") ENDOWMENT
.,/ FOR THE
“\«\ HUMANITIES




NEH Grants: Public Humanities Projects

Planning grants: up to $75,000

Implementation grants: up to
$400,000, (+ up to an additional
$100,000 for an optional Position
in Public Humanities)

Deadlines: August 2023 and
January 2024

Grant period: Planning: up to 2
years; Implementation: 1-4 years

NEH Division: Public Programs

gﬁé’

Public

Projects

Supports museum exhibitions (permanent,
traveling, & temporary), historic site
interpretation, and public discussion
programs

%\ NATIONAL
\“‘\ ENDOWMENT

FOR THE

s/ HUMANITIES




NEH Grants: Digital Projects for the Public

Discovery grants: up to $30,000
Prototyping grants: up to $100,000

Production grants: up to $400,000

FOR THE PUBLIC

Deadline: June 14, 2023

Grant period: Discovery and
Prototyping: up to 2 years;

Supports digital games, websites, Production: up 03 years

mobile tours, interactive touch

screens, and virtual environments NEH Division: Public Programs

NATIONAL
“ ENDOWMENT
) FOR THE

HUMANITIES



Public Impact Projects at

New grant

New grant
program!

Smaller Organizations ~* :
program!

A new grant line to help smaller organizations
bolster their humanities content

Supports small and mid-sized museums and cultural organizations in either a) the
creation of public humanities programming or b) the strengthening of their capacity
to develop such programming.

Awards up to $25,000
Public humanities
programming could include
exhibitions, walking tours, or public Grant period: up to 2 years
discussions

Deadline: June 28, 2023

NEH Division: Public Programs
Capacity building can focus on
staff development, evaluation, or
interpretive planning

Falls under the ‘advancing equity
for all’ pillar of the American
Tapestry initiative

S/ HUMANITIES
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Capacity building can focus on staff development, evaluation, or interpretive planning; public humanities programming could include exhibitions, walking tours, or public discussions. 


Public Impact Projects at

Smaller Organizations ~*

A new grant line to help smaller organizations
bolster their humanities content

NEH welcomes proposals from organizations that meet at least two of the
following criteria:

 Annual operating budget under e
- : :  Core mission is to interpret under-told

$1,000,000 : . .
stories and/or your core audience is

+ In a community with a population of drawn from underserved populations

fewer than 300,000 people (e.g., communities of color, LGBTQ+

communities, residents of rural areas,
disability communities, U.S. religious
minorities, and persons experiencing
« Rely on volunteers and/or part-time persistent poverty)

staff to perform the majority of daily

operations

« Employed staff totals 50 people or
fewer

NATIONAL

¢ ") ENDOWMENT
#).) FOR THE
(/” HUMANITIES
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NEH Grants: Preservation & Access Division

Sustaining Cultural Heritage Collections

Supports sustainable conservation
measures that mitigate deterioration,
prolong the useful life of collections, and
support institutional resilience

Planning grants: up to $50,000
Implementation grants: up to $350,000
Deadline: January 12, 2024

Preservation Assistance
Grants for Smaller Institutions

Supports small and midsized institutions’
ability to preserve and care for
humanities-related collections

Grants up to $10,000
Deadline: January 12, 2024

©\ NATIONAL
") ENDOWMENT
! o FOR THE
DL HUMANITIES




NEH Grants:

Challenge
Programs

n||||!!llﬂll'““””"TH T

“I-I.

il WIEII | |'||].

NATIONAL
ENDOWMENT
FOR THE
HUMANITIES

Infrastructure & Capacity
Building Challenge Grants

Supports capital infrastructure
projects

Grants up to:
$150,000 (1:1 match required)
$150,001 - $500,000 (3:1 match)

$500,000 - $1,000,000 (4:1 match)

Deadline: May 17, 2023



Who is eligible to apply?

NATIONAL
ENDOWMENT
FOR THE
HUMANITIES
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Have an idea for a project?
Talk to a program officer

—Maria Biernik/NEH

* Program officers can answer questions about eligibility, fit, and
competitiveness

» We read proposal drafts! Check individual programs for guidelines

» We are available up to the deadline to answer questions

EN
WL _END,
ooooo
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Contact

Peter Fristedt
pfristedt@neh.gov

Division of Public Programs
publicpgms@neh.gov

Division of Preservation &
Access
preservation@neh.gov

Office of Challenge Programs
challenge@neh.gov

NATIONAL

.| ENDOWMENT
FOR THE
&/ HUMANITIES

Learn more

www.neh.gov/grants
@NEH_ PubPrograms
@NEH_ PresAccess
@NEH_ Challenge

@NEHgov



Toniqua Grigsby, Museum Specialist/Visual Arts
National Endowment for the Arts

https://nationalendowmentforthearts.box.com/s/gjgvlvudntx
4iby9rao8aacyce7bko3c

enoowmnts ARTS

arts.gov
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https://nationalendowmentforthearts.box.com/s/gjqv1vudntx4iby9rao8aacyce7bko3c
https://nationalendowmentforthearts.box.com/s/gjqv1vudntx4iby9rao8aacyce7bko3c
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Good afternoon! 
My name is Luis Cubano and today with me is Bonnie Green.

We serve as a program directors in the Directorate of STEM Education at the National Science Foundation. 

We are going to spend the next several minutes describing the various programs and funding opportunities available at the NSF’s EDU Directorate. 


E D U MiSSiOn & STEM Learning

Directorate for STEM and Learning

Education Invesll.menll.s Environments

“To develop a diverse and

well-prepared U.S. STEM

workforce and STEM-literate Broadening
. . Participation &
public by supporting excellent Institi o

research and development in Capacity
STEM education.”

STEM
Professional
Workforce
Development

A N onal Science Foundation
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EDU’s collective work spans three underlying themes. Our programs aim to:

enhance the preparation, increase the participation, and ensure the contributions of individuals underrepresented and underserved in the STEM enterprise, and
improve STEM learning and learning environments, such that 
all are prepared both to contribute to the STEM workforce of, and benefit from, the industries of today & the future. 





E D U INVESTS in the improvement of STEM learning

Directorate for STEM  for people of all ages by promoting
Education innovative research, development, and
evaluation of learning and teaching across all
STEM disciplines in formal and informal
learning settings.

Division of Research on Learning in
Formal and Informal Settings (DRL)
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Presentation Notes
The Division of Research on Learning in Formal and Informal Settings, or DRL, provides funding for foundational research to advance understanding of STEM learning and teaching. 

DRL also funds work in the design, implementation, and study of learning environments, and the study of technologies intended to engage and enable STEM learning for all students. 


https://www.nsf.gov/news/mmg/mmg_disp.jsp?med_id=68281&from=search_list


The Advancing Informal STEM Learning
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experience
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[52]
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Based on abstracts of all currently active AISL awards. Common words removed (idf > 0.5).


Public Media (TV, Science center &

: o radio, film) museum
Advancing Informal rartcipationin exhibits and
Stem Learnlng (AISL) Research programs

_ Science
Supports research on the design, outreach

. : n
development and impact of STEM learning programs Informal &
opportunities and experiences for the STEM
public in informaleducational Learning o

) cience
environments .

Observatories & Sectors Communicatio
planetariums n

Cyberlearni

Current solicitation: 22-626
Deadline: January 10,2024

ond Wednesday in January Zoos & Outdoor Out-of-school
aquariums experiences, ft'meh& I
drlaisl@nsf.gov botanical afterschoo

gardens, & programs
nature centers

National Science Foundation Preparing a diverse STEM workforce and a \e
Directorate for STEM Education (EDU) well-informed citizenry , [53]
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We in AISL wish to further agency and well-being of individuals, communities, and the nation through research-based contributions that centers equity, diversity, access, inclusion, and belonging in STEM learning experiences and environments. The work supported should contribute to understanding personal and educational success in STEM; enhance aspects of the workforce development enterprise; improves community vibrancy; and/or narrow the gap between the advancements in scientific discovery and the public’s engagement in and understanding of STEM.
 
In a nutshell, the program supports research and development focused on investigating the range of informal STEM learning experiences and environments, in terms of what works for whom in what context and why, through equity-based lenses.

We believe
in providing meaningful STEM learning opportunities and access to high quality informal STEM education for everyone.
that STEM learning can and does happen anytime, anyplace, by anyone.
that there is joy in learning.
that people's identities and agency are integral to their choices and performance in learning.  
… to name a few.


One conceptualization of the ISE field.  Red represents more commonly known

While outreach comprises one of the sectors of interest, you'll note here that our remit is much broader. 
AISL  is focused on understanding learning across these multiple contexts and centers sectors. 

As noted previously this is about how people of all ages engage and learning. 

While many projects focus on children and youth in the school age band of K to 12, we also are very interested in how people in their 20s thirties 40s etc. are continuing to engage in STEM learning. 



Program Goals & Project Types

1. Learning STEM in Informal Experiences and
Environments

2. Advancing the Knowledge Base of Informal STEM
Learning

3. Equity, Belonging, and Broadening Participation

4. Intentionally Community/Practitioner Driven

5. Professional Capacity Building & Informal STEM
Infrastructure

6. Support Learners' Participation in and
Understanding of STEM practices

Q'L National Science Foundation Preparing a diverse STEM workforce and a
Directorate for STEM Education (EDU) well-informed citizenry

Synthesis
Conferences
Partnership
Development &
Planning

Integrating Research
& Practice
Research in support
of wide -reaching
public engagement
in STEM



Goal #3: Equity,
Belonging, and
Broadening
Participation

Required of all
proposals.

55

Throughout the proposed work,

Demonstrate a well-rounded understanding of the people
in their communities that are at the center of the project

Articulate specific plans or approaches for integrating that
understanding throughout

Be equity-oriented in design, work, and collaborations to
ensure work is done by and with people

Include the team's processes for recognizing and working
through potential inequities to hold the team accountable


Presenter
Presentation Notes
Lynn
These concepts are not fully defined in the solicitation. That is intentional to give the project team space to articulate your thinking on these ideas (your framework) and how you intend to approach your work.
Proposals must be clear about how they are centering equity and belonging throughout all aspects of the project: framework for the work, what work is being done and why, how the work gets done, who does the work, how decisions are made, and processes for holding the team accountable
All people belong in STEM. Everyone should be supported to pursue STEM opportunities to their fullest potential.
There are groups who have been and continue to be excluded and under-served/under-resourced, and thus are underrepresented in STEM and informal STEM learning. 
Individuals may identify with multiple groups.
These groups—who they are, their strengths, barriers, etc.— that have been pushed into the margins are now at the center of the proposed project.
Dinner party analogy. 
Sometimes, we see proposals with equity-oriented framing, but then that thinking doesn't show up in other aspects of the proposal like the team composition, leadership/decision makers, budget allocation

Let’s assume project design as articulated in your project description articulates all this. Now, how would your conceptualization and articulation show up in your budget.








Developing STEM Skills through Play and Exhibit
Design for Early Learners in Children’s Museums and
Science Centers

(2005944, Rehkamp at Association of Children’s Museum & Storksdieck at Oregon State
University)

Ongoing design challenge Research investigation
for diversity of young children

Need for reliable & evidence-based resources to design Collaboration between learning researchers and
STEM exhibits that brings together informal STEM practitioners to
- Play as the foundational way children learn - iteratively develop, design, and test the STEM for
- STEM content and processes that support Play Framework
development of STEM skills such as observation - applied to the design of STEM-focused exhibits that
support play and STEM skill use among early
learners.
%‘ National Science Foundation Preparing a diverse STEM workforce and a [56]

Directorate for STEM Education (EDU) well-informed citizenry
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An ongoing challenge to the design of effective STEM learning exhibits for diverse young children is the absence of reliable and evidence-based resources that designers can apply to the design of STEM exhibits that draw upon play as a child’s primary pedagogy, while simultaneously engaging children with STEM content and processes that support development of STEM skills such as observation. To address these challenges, the project team will use a collaborative process in which learning researchers and informal STEM practitioners iteratively develop, design, and test the STEM for Play Framework that could then be applied to the design of STEM-focused exhibits that support play and STEM skill use among early learners.



Making Space for Story -Based Tinkering to Scaffold Early
Informal Engineering Learning

(1906940 Haden at Loyola University of Chicago & Tsivia Cohen at Chicago Children’s Museum)

Social Context Research Investigation

The rise of the maker -movement expanded maker and Stories can bridge the knowledge and experiences young

tinkering spaces, programs, and curricula children and their caregivers bring to tinkering as well as the
conversations and hands -on activities that can extend that

Tinkering experiences has the potential to promote access knowledge

and equity in engineering education. - How can stories be integrated into informal STEM

learning experiences for young children and their

Need to make and iterate design and facilitation approaches families.

that can deepen early engagement in disciplinary practices - Test the hypothesis that stories can also facilitate spatial

of engineering and other STEM -relevant skills. reasoning, by encouraging children to think about the

spatial properties of their emerging structures.

National Science Foundation Preparing a diverse STEM workforce and a

Directorate for STEM Education (EDU) well-informed citizenry ) [57]




Exploratory research and co  -design to identify opportunities
to support caregiver engagement in early STEM learning

(2215353 Susan Letourneau at New York Hall of Science)

Social Context Research Exploration
Urgent need for the development of equitable approaches Identify opportunities for science museums to strengthen
to early childhood STEM education that honor the diverse their roles as places that can bridge home and school
cultural practices through which caregivers (such as parents, environments and open up new possibilities for building on
grandparents, and other adults in children’s lives) support caregivers’ knowledge and cultural practices within this
young children’s learning. larger community context.

Examine how structures in educational settings might be
changed to become more inclusive and culturally responsive
for the broadest possible audience of families.

National Science Foundation Preparing a diverse STEM workforce and a

Directorate for STEM Education (EDU) well-informed citizenry [58]
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This project addresses the urgent need for the development of equitable approaches to early childhood STEM education that honor the diverse cultural practices through which caregivers (such as parents, grandparents, and other adults in children?s lives) support young children?s learning. Recent studies suggest that both formal and informal educational institutions often privilege Western or Eurocentric parenting practices, neglecting many families? cultural practices and ways of learning. This study will bring together a group of caregivers, pre-K educators, researchers, and museum staff to investigate how families with young children negotiate among their own cultural practices and the types of STEM learning they encounter in museums, schools, and other community settings. The project team will work together to identify opportunities for informal STEM learning institutions to strengthen their roles as places that can bridge home and school environments and open up new possibilities for building on caregivers? knowledge and cultural practices within this larger community context. The project will directly benefit the 330 families whose children attend the partnering public school each year, as well as hundreds of families who attend family events at the New York Hall of Science annually. Finally, by considering nuances in caregivers? perspectives and experiences based on multiple facets of their identities, the research will reveal how structures in educational settings might be changed to become more inclusive and culturally responsive for the broadest possible audience of families.


Dr. Stephen Dr. Lisette Diane Miller Dr. Pati Ruiz
D- Alklns TorreS'Gerald Director of Affiliate Director of Virtual

" - Di £0 ik a Programs & Research Infrastructure and
Director: of_\flswn and Clrector ? tpera-trlggi to Practice, Detroit Community, Digital
Accountability, TERC ommunication, Zoological Society B o

informalscience.org

National Science Foundation f Preparing a diverse STEM workforce and a

Directorate for STEM Education (EDU) 5 well-informed citizenry
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$10m over 5 years


E D U DIRECTORATE FOR
STEM EDUCATION
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AISL TEAM MEMBERS

« Kevin Clark * Fengfeng Ke  Asli Sezen-Barrie
* Toni Dancstep * Leilah Lyons « Alicia Gonzalez Santia:
 Arlene de Strulle  Ellen McCallie « Chia Shen
« Sheereena Diggs  Jennifer Noll  Lori Takeuchi
 Julia Gerson (AAAS * Monya Ruffin-Nash < Lynn Tran
Fellow) * Bob Russell « Sandy Welch
 Wu He « Katelyn Schreyer » Amy Wilson-Lopez
* Julie Johnson

WS . National Science Foundation Preparing a diverse STEM workforce and a

Directorate for STEM Education (EDU) well-informed citizenry




D RL DIVISION OF RESEARCH ON LEARNING
IN FORMAL AND INFORMAL SETTINGS

Lynn Tran

ltran@nsf.gov
drlaisl@nsf.gov

Nartional Science Foundation
Directorate for STEM Education (EDU)



A campaign to increase vaccine confidence while reinforcing basic prevention measures
ASSOCIATION OF
CHILDRENS
, MUSEUMS

We Can Do This Campaign

Association of Children’s Museums

HHS COVID-19 Public Education Campaign

Association of Children's Museums

April 27, 2023



B Campaign Overview

We Can Do This Campaign

Launched in April 2021, the HHS COVID-19 Public Education
Campaign is a national initiative to increase public
confidence in and uptake of COVID-19 vaccines and educate
the public about the availability of COVID treatments while
reinforcing basic prevention measures.

The Campaign is grounded in research and science and
uses relevant messengers and tailored messages to educate
target audiences about COVID-19 vaccines and treatment.

Under the We Can Do This brand, the paid media campaign
has garnered more than 86 billion impressions.

63




Campaign Goals

INCREASE COVID-19 VACCINE UPTAKEt

Build Americans’ confidence in the COVID-19 vaccines.

Educate people about the importance of getting vaccinated
(and vaccinating kids) as soon as they can.

Inform people about how and where to get vaccinated by
directing them to vaccines.gov.

Inform people about treatment for COVID.

It’s this future
veterinarian’s turn.

COVID deaths are preventable.
So is the grief.

55

COVID vaccines. Now available
for ages: awww to adorable.

HHS COVID-19 Public Education Campaign 2



Employing Cultural Relevance
to Advance Health Equity

Siempre te aseguras que
esté bien protegida.

Five different population-specific agencies lead creative 2
. . . ees ; Children are sacred.
development, media planning, and partner activities to ensure that Campaign [t

from severe iliness, hospitalization,
and even death from COVID means

products are culturally relevant to: AT it ol e
« Latino audiences

« Black (B/AA) audiences

* American Indian/Alaska Native (AIAN) audiences

« Asian American/Native Hawaiian and Pacific Islander (AANHPI) audiences
* Rural audiences

Priority materials are produced in 17 languages, including: English, Spanish,
Cantonese, Mandarin, Korean, Japanese, and Vietnamese.

Black History Month

REMINDED
ANKITA
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The We Can Do This Campaign is committed to making lifesaving information about COVID-19 accessible to as many people as possible. 

The Campaign expands the impact of targeted messages by using a wide network of government and non-government partners to reach disproportionately affected and harder-to-reach populations.

Advertisements are in English and AANHPI languages, including Chinese (simplified and traditional, Cantonese and Mandarin), Hindi, Japanese, Korean, Tagalog, Vietnamese, and Pacific Islander languages, such as Chamorro, Chuukese, Fijian, Marshallese, Palauan, Pohnpeian, Samoan, and Tongan.��National Engagement—Reach diverse target audiences across the country with lifesaving information
Vaccine confidence messages will be tailored to appeal to the “Movable Middle,” the roughly half of the population who indicate in surveys some hesitancy to getting a COVID-19 vaccine once it is available to them.
Heavy-Up in Vulnerable Communities—Provide relevant, culturally pertinent information to audiences who are disproportionately impacted by COVID-19 in terms of prevalence and likelihood of serious health consequences.
At-risk populations targeted by the Campaign: seniors (65+), people with comorbidities, and racial/ethnic populations disproportionately affected by COVID-19.
Rapid Response—Deliver on emergent needs requiring timely action.




Workstreams and
Cross-Cutting
Components of the
Campaign

Research and
Evaluation

Partnerships

N

Building

Our Campaign infrastructure is built on tasks coceeine

and runs in workstreams that are designed to

employ content development, creative, . oCmOrr\{lLEity Owned Media
research and evaluation teams that Corps

contribute to the comprehensive paid media,
earned, owned, and partnerships
outreach.

Earned Media

HHS COVID-19 Public Education Campaign



B The Partnership Program

National

PTHA

everychild. onevoice®

e The Campaign relies on an expansive network of partner
organizations and trusted messengers to share lifesaving
information among at-risk and underserved populations.

e Such populations include Asian American, Native Hawaiian, Sage
Pacific Islander, Black, American Indian and Alaska Native, Latino,
and rural audiences.

Advocacy &
Services for
LGBTQ+Elders

We refuse to be invisible’

e The Covid Community Corps, launched in April 2021, has nearly

15,000 members, including individuals and organizations big and W MONTAGUE 4% NMA HEALTH

small, in communities all around the country. CO‘bbf-é Institute
e Partner organization activities include hosting in-person and virtual

educational events, sponsoring vaccination clinics, and producing - - N

educational materials. I ousssmocmoner

e The Campaign also helps connect partners to one another to help
amplify partnership efforts.

>

BOYS & GIRLS CLUBS
OF AMERICA

E

\ g

ASSOCIATION OF

CHILDRENS
MUSEUMS

L(é"adfngAge’
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¥ Resources

Upon sign up to the COVID-19 Community

Corps, new members are immediately RVl Cark Bt o=
directed to a welcome page on the

Campaign website that has links to the
latest resources, key topics, and outreach »
guides to encourage community members = PROTECTED & PROUD

Shareable Resources v Outreach Tools v About the Campaign v Get Involved v Search Q

to get vaccinated. ; Join us this Black History Month in keeping our community
. s V- protected by making sure their COVID vaccines are up to
Many of the resources available to partners- 2 date.

-informational content, flyers, posters, social
media messaging, and short videos to use
in your communications—are conveniently
organized into toolkits.

See Resources

Many of these resources are available in
Spanish and other languages.

68


https://wecandothis.hhs.gov/welcome-new-members
https://wecandothis.hhs.gov/resource?page%5Blimit%5D=8&sort=-featured_resource%2C-created&include=field_image_for_search%2Cfield_topic_term%2Cfield_format_term%2Cfield_language_term%2Cfield_target_audience_term&filter%5Blangcode%5D=en&filter%5Barchived-group%5D%5Bgroup%5D%5Bconjunction%5D=OR&filter%5Barchived-null%5D%5Bcondition%5D%5Bpath%5D=field_archived&filter%5Barchived-null%5D%5Bcondition%5D%5Boperator%5D=IS%20NULL&filter%5Barchived-null%5D%5Bcondition%5D%5BmemberOf%5D=archived-group&filter%5Barchived-false%5D%5Bcondition%5D%5Bpath%5D=field_archived&filter%5Barchived-false%5D%5Bcondition%5D%5Boperator%5D=%3D&filter%5Barchived-false%5D%5Bcondition%5D%5Bvalue%5D=0&filter%5Barchived-false%5D%5Bcondition%5D%5BmemberOf%5D=archived-group&filter%5Bwcdt_resource_type_id%5D=1626&filter%5Blanguage%5D=Spanish
https://wecandothis.hhs.gov/resource?page%5Blimit%5D=8&sort=-featured_resource%2C-created&include=field_image_for_search%2Cfield_topic_term%2Cfield_format_term%2Cfield_language_term%2Cfield_target_audience_term&filter%5Blangcode%5D=en&filter%5Barchived-group%5D%5Bgroup%5D%5Bconjunction%5D=OR&filter%5Barchived-null%5D%5Bcondition%5D%5Bpath%5D=field_archived&filter%5Barchived-null%5D%5Bcondition%5D%5Boperator%5D=IS%20NULL&filter%5Barchived-null%5D%5Bcondition%5D%5BmemberOf%5D=archived-group&filter%5Barchived-false%5D%5Bcondition%5D%5Bpath%5D=field_archived&filter%5Barchived-false%5D%5Bcondition%5D%5Boperator%5D=%3D&filter%5Barchived-false%5D%5Bcondition%5D%5Bvalue%5D=0&filter%5Barchived-false%5D%5Bcondition%5D%5BmemberOf%5D=archived-group&filter%5Bwcdt_resource_type_id%5D=1626&filter%5Blanguage%5D=Vietnamese

Reaching Parents

* Resources for Parents of Children under 5:
Messaging, Materials, and More

MAKE VACCINE SHOTS

FOR YOUR CHILD

Getting a shot can be scary for kids. Here are some tips to comfort
your child before, during, and after their shot.

Before

+ Be honest with your child: Shots can pinch or sting, but
o » they don't hurt for long.
.é 1 in 5 new COVID cases have been in kids.-:15 . Help your child see vaccines as a good thing. Tell them
Watch later  Share vaccines keep them safe from germs that might make
them sick.
+ Den't tell your child scary stories or make threats
‘ - about shots.
; During
. 7 + Bring a favorite toy or blanket for your child to hug.

* Hold your child in a comforting position, such as
on your lap.
« Distract your child, such as with a story, a video,
or a conversation.
« Ask the vaccine provider if they have a numbing
3 cintment or spray to apply before the shot.

After
Hug and praise your child.

Vaccines can help protect your child 5 and older.

Remind your child why vaccines are good. Tell them their
body is already making germ fighters to keep them safe

and healthy.
+ Consider rewarding your child, such as with a sweet treat or
Watch on @B YouTube astic
For more visit CDC.
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B Partnership with ACM:

Partnership Goals:

«  Empower Museum Leaders to act as trusted messengers to reach parents in their
communities with accurate, plain language, and culturally appropriate information about
pediatric vaccines

« Utilize children’s museums and children’s programming to reach parents and kids where they
are: where they go to learn and gather, eliminating barriers to accessing health care in
traditional health care settings

Tactics:

* Provide resources, materials and tools to Museum Leaders and staff to host educational
sessions and community events

* Host vaccine pop up clinics at children’s museums to bring vaccines into communities

« Raise awareness and build trust in pediatric vaccines though social media, museum blogs,

newsletters, and website integration
70



B Museums Participants in Vaccine Pop Up
Clinics:

* Children’s Museum Oro Valley (Oro Valley, AZ)

* Children’s Museum Tucson (Tucson, AZ)

KS Children’s Discovery Center (Dodge City, KS)

KS Children’s Discovery Center (Garden City, KS)
* Children’s Museum in Oak Lawn (Oak Lawn, IL) KS Children’s Discovery Center (Nicodemus, KS)
* Children’s Museum of Pittsburgh (Pittsburgh, PA) KS Children’s Discovery Center (Witchita, KS)

« Explora (Albuquerque, NM) * Madison Children’s Museum (Madison, WI)

+ Exploration Place (Witchita, KS) « Seattle Children’s Museum (Seattle, WA)

* Kidzu Children’s Museum (Chapel Hill, NC)

Wenatchee Valley Museum (Wenatchee, WA)
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M ACM Vaccine Exhibit
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® Vaccination Clinics

, Huseum

adison children’s museum

FAMILY VACCINATION

d
E! Come an
PR ouaht toyo1

=.unflowef

CLINICS AT MCM

Wellness

Wednesdays O] {0]

nspire
Vaccination Clinic ' =
@u"!c‘“fa"h July 16th from 8 AM - 12 PM!

FARRINGTON RD CHAPEL HILL.

childrens

mygseumtucson

Free COVID-19 Vaccination Clinic -
Children’s Museum of Indianapolis

TV ¥ntinelcon
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https://madisonchildrensmuseum.org/event/vaccinationclinicsjuly2022/2022-08-16/

B Education Programs

k23 Vaccine Checklist 2

Tell your patient they will receive their COVID-19
vaccine Today!

Clean your hands.
Prepare the vaccine.

Wipe down the patient’s arm.

Tell your patient they will feel a small pinch.

Inject the vaccine in1s your patient.

Place a bandaid where you injected them.

Wait for a couple minutes 16 make sure the
patient is doing well with their vaccine.

Give them their sficker and a bid hug!

oo oooood




M Social Media

Wonder Universe: A Children’s

Museum

June 9- @

‘Wonder Universe is partnering with the
Assaciation of Children's Museums and the
Department of Health and Human Services in the
#WeCanDoThis campaign. Viaccination is the best
protection from #COVID19. Everyone age 5 and
older can get a free COVID-19 vaccine, keeping
those smiles healthy and bright.

Find vaccines near you at vaccines.gov.

#WeCanDoThis

[« 1 Share

[ﬂ) Like D Comment > Share

@ Write a comment... & €@ ©@ @

W cekidsmuseu - Folow
ekt Fecple of s o

Jour kid Everyons sges 5+ can et =
e COVID-19 vace

Find 3 vacdine location near yous

Q vacnesgor
Yo vour 2 code o 430629
& Call 1-800-232-0233

#WeCanDoThis

» B\
Talk to your pediatrician about oQv I
COVID-19 vaccines for kids.

Keep those smiles healthy and bright
with a COVID-19 vaccine!

Uked by andreagetsiost_snd others

© Vst the COVID-19 Information Cantr for vaccine resources. > ©

‘Science Works Hands-On Museum
@Science Works

Vaccines work best when as many people as possible
get vaccinated. Everyone age 5 and older can get a
#COVID19 vaccine.

Find vaccines near you at vaccines.gov.

#WeCanDoThis

We’re in this together! Get your child
fully vaccinated against COVID-19.

4:15 PM - Jun 16, 2022 - Hootstite Inc.

nce Center

#COVID19 vaccines for kids age 5 and older meet the
same rigorous standards as other routine vaccines you
trust to protect your child from disease. For more
information regarding vaccines and where to get them,
visit vaccines.gov.

#WeCanDoThis

Let’s get fully vaccinated against COVID-19!

5:00 PM - Jun 27, 2022 - Hootsuite Inc
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https://www.facebook.com/WonderUniverseCM/photos/5090014651095133
https://twitter.com/adventuresci/status/1541572277065637889
https://twitter.com/Science_Works/status/1537212114074574850
https://www.instagram.com/p/CeJ5LpCMVlX/

B Websites and E-Newsletters

Visit ~  What’s Happening ~  Birthday & Rentals About - Get Involved ~  Donatel

Information provided in partnership with the US Department of Health and Human Services and the Association of Children’s Museum.
We Can do This is an initiative to increase confidence in COVID-19 vaccines and reinforce basic prevention measures.

Frequently Asked Questions From Parents/Guardians About COVID-19 and the
Vaccines

*Visit wecandothis.hhs.gov for updated information and to view this information in other languages

Vaccine availability

Who can get a COVID-19 vaccine?

Everyone ages 6 months and older in the United States can get a COVID-19 vaccine.

The vaccines are free for everyone, regardless of your immigration status. You also don't need health insurance.

Where can [ or my child get vaccinated?

Office of the Regional Director

lowa, Kansas, Missouri, and Nebraska

S/g HHS REGION 7

Dear HHS Partner,

I had the great honer of representing the Department of Health and Human Services
(HHS) last week while in St. Louis, MO, by attending the 2022 Association of Children's
Museums (ACM) National Conference. The Association of Children’s Museums is a
partner of We Can Do This, the COVID-19 public education campaign of HHS. | want to
say thanks to the Association of Children’s Museums for your partnership, your
commitment to equity, and for collaborating with children’s museums across the U.S. to
share critical information about the availability of COVID-19 vaccines for children.

Feel free to share this newsletter with your network, and if | can be of service, please
contact me at Scott.Conner@hhs.gov.

Scott
Captain (CAPT) Scott Conner

Acting Regional Director, Region 7 (lowa, Kansas, Missouri, Nebraska)
U.5. Department of Health and Human Services
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https://hwstl.org/health-resources/we-can-do-this-covid-information/
https://view.connect.hhs.gov/?qs=eed0f9d784038e3da5b44597b331ddfb28eab4f3752fec47e42a0adb8e5a5adeebd942873ed49084305e9ec3bdf6546a1193877c9a8ee3abfaedf65c6e3f6cd94b6a20ded9b24eab409085bb1bc24444

# Partnership Outcomes:

By the Numbers:

«  ACM engaged 25 children’s museums to host vaccine pop up clinics, vaccinating nearly
1,000 individuals

* Museums held 24 educational programs reaching 2,581 participants
« The digital campaign reached nearly 400,000 impressions

« National communications (press releases, ACM website, etc) reached over 50,000
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Presenter
Presentation Notes
Description of Tactic
Medium/Platform
Total Estimated Impressions/Reach
Relevant Links
Distribution of Print Materials
Vaccination Exhibit, HHS Flyers Posted
603,125 visitors
ACM Exhibit - English
ACM Exhibit_Spanish
Pop-Up Vaccination Clinics
Vaccination Clinics
25 clinics, 788 vaccinations given
Children’s Museum of Tucson Vaccination Clinic
In-person programming
Education Programs, InterActivity Conference
24 education programs: 2,581 participants
804 conference attendees
HHS Region 7 Newsletter
Digital Campaign by Member Museums
Social Media, Email/Newsletters Websites
364,868 impressions 
Santa Fe Children’s Museum Health and Safety Website
ACM National Office Communications
Press release, COVID-19 webpage, member emails, social media, E-newsletters, discussion forums, blog posts, virtual meetings
54,752 reached
5 Ways Children’s Museums Have Said “We Can Do This”  
�Children's Museums and COVID-19



B Lessons Learned and Recommendations

Lessons Learned:

Children’s museums are a trusted community institution, especially regarding science. Utilizing trusted messengers
through museum leaders and educational programming proved effective in reach “wait and see” parents

Educational exhibits and teddy bear vaccinations were impactful on child participants, providing a sense of autonomy
and empowerment once it was time for their vaccines

While many museum patrons are respectful, COVID vaccines are none the less controversial: We found many museum
leaders and staff benefitted from additional toolkits, resources, and talking points to answer questions, de-escalate
conversations, and provide parents and museum goers the information they needed to feel at ease

Recommendations Moving Forward:

This was a very unique partnership between the federal government and private museums. It allowed museums to
access resources to reach their communities with critical public health information as part of a larger public health crisis
response, and it allowed the Campaign to reach parents in communities it may not otherwise reach

Children’s museums are interested in continuing to provide education about pediatric COVID vaccines should consider
joining the COVID-19 Community Corps for up to date information, engaging with other partners like local libraries,
community health centers, local parent-teacher associations, and local HHS regional offices to host future educational
events around key inflection points like Back to School or the start of summer.
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Presenter
Presentation Notes
Additional lessons learned for background: 
Most museums needed at least 3-6 months advanced notice to fit a new program or clinic into their planned events & programs – especially starting late spring and throughout summer, the busiest seasons. It takes museums time to gear up for, find partners, and get the word out about new programs. 
Due to the controversial nature of the COVID-19 vaccines, many museums needed to go through multiple approvals (department heads, CEO/Ex. Director, Board of Directors) to be able to participate. This is very unusual for most museums.
There was a lessons learned out of the Final Report indicating that there is an opportunity to share HHS national/regional contact information with museums so that local/regional partnerships can organically happen. Perhaps we include a slide with contact info: Both Erin and the regional directors that has a market list associated with the regions


“m pleased to let you know that a number of our
member museums have reached out to me share how
valuable they’ve found the We Can Do This collateral,

as well as the opportunity participating in the
Campaign provided them to connect with local health
care providers and state-level health departments.”

- Arthur Affleck, ACM Executive Director




Thank you

Erin Hemlin

Partnerships Director, We Can Do This
Campaign

erin.hemlin@hhs.gov
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